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Liberal Studies Program 32 Credits
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Department requirements for major course: 58 Credits
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Core curriculum: 31 Credits
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Specialized Elective curriculum 27 Credits
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Digital Media and Intelligent Creation Program: 27 Credits
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Advertising, Public Relations, and Precision Marketing Program: 27 Credits
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Popular Music Communication and Curation Program: 27 Credits
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Free Credit 14 credits
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The courses of program are as listed below.
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Category Course Code | Course Name in Chinese . - Credits Remarks
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experience
COMMB3004 | *t 5 3 Overseas internship | £ 3 = 4
L ) Television
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Production
The Survey and
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Audience Behavior
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COMM2011 |Al {7 4 Al Marketing E g 3 = 4
Public Relations
COMM2012 | = B & 3122 H vk Planning and el 3 = -
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Audience Behavior
Internet Marketing
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COMM2009 |44 5 7% Media Operation Eig ey
. e Radio Management
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Curation
Music Video
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