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Program Curriculum for Department of Communication, FGU
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Department requirements for graduation: 128 Credit
o HEBKRTER 2L
General Education Course: 32 Credits
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Interdisciplinary Course Program (Option One)
(=) PHAFTELLFTBER 21 B4
Technological Innovation and Creative Practice Program 21 Credits
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Department requirements for major course: 74 Credits
(=) AP eEm3288
Core curriculum: 32 Credits
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Specialized Elective curriculum ( Choose one )
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Digital Media and Advertising Program 21 Credits
(C)imfFf &ageon 4 84m
Popular Music Communication and Public Relations Marketing Program 21 Credits
=~ pdER 2 FL
Optional courses for self-selected subjects: 22 Credits
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The courses of program are as listed below.
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CNI55 |&%8 8 iF Media Writing i 3 - +
CN302 (B2 % Advertising N5 3 - +
CNI26 |R# 3§ ¥ # 4  |Mandarin pronunciation and oral expression| & i2 3 - ¥
CN156 |8+ @i+ Video Production & 1 3 - -
FS; CN224 |@igE= 1 Communication English I & g 3 = +
e CN201 |@4g32 Communication Theories & i3 3 = +
% CN2b4 |@irr g = i Communication Research Methods E g 3 = -
- CN253 |@4gwE =~ 10 Communication English I i 3 = -
L'/ CN225 | wjezigdg Gender & Communication iE 12 3 = -
25 . .
i CN353 | i@ 4g i53mes ik 0 Communication Ethics and Law i 3 = &+
1 . The Survey and Analysis of Audience| i
‘o CN423 |REFZiHaE s 3 = 2+
f Behavior
7
CN373 |-t = workplace experience i 2 = &+
CN374 |4t ¥ Overseas internship E i 3 = 4
CN429 |2 %4i% ] Graduation Project & 3 2 P +
CN428 |2 %4+ 11 Graduation Project % i3 2 2 -
c o )’” =t T CN11S (4R R ar Principles and Practice for Photograph i 3 - &+

1




CN157 |37R & Journalism i 3
CN370 |44 F 4% Media Operation iE 03 3
CN356 |wEfIR & B3 Internet Creativity and Communication iE 03 3
CN256 |4+ B iF Reporting and Writing Eig 3
CN257 |#ansh i gl iv Video Directing and Production E 03 3
CN357 |@ A& p # 1T Television Production iE 2 3
CN213 | & %0 % b @l ie Computer Multi-media Production i 3
CN258  |#ci= 8% 154l 17 Digital Image Making Eig 3
CN337 |i®AR 3R ¥ %34#% |In-Depth Reporting and Case Study i 3
CNI31 | ihscd 2z idig Image Narration and Communication iE 2 3
CN232 |#ci=i74) Digital Marketing G 3
CN229 (R 4 & &2 Kk Advertising Planning and Strategy Eig 3
_é“ CN304 |[2>xppia® Introduction to Public Relations E i 3
;T CNI35 |im 75 # gtz &% |Pop Music in Mass Media E g 3
. ?) CN359 |4 74 ¢ 4] X% |Internet Marketing Planning and Strategy | i 2 3 =
(‘1 CN371 (R g gy Wk 1 Radio Management and Strategy I E 3 =
f: % CN230 | = B & 387 ez Public Relations Planning and Strategy E i3 3
:E E CN369 |~ A 78 Big Data Analytics and Its Applications | i 2 3 =
i g CN360 | =42, % & %2 % i¥ |Branding Planning -4 3 =
% 2 CN159 |imi73 &% 48 Topics of Pop Music Eg 3
= | CN265 |#cizf # Media Music Eig 3
% CN263 [ A ¥ % Popular industry copy E iz 3
cf CN372 |R #4538 54 Wt 11 |Radio Management and Strategy II E 3 =
§~ CN366 |im 75 & % B Pop Music Concert Curation E i3 3 =
@ CN365 |im 17 5 &3 e pl1® Music Video Creation iE 0 3 =




