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Liberal Studies Program 32 Credits
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Department requirements for major course: 52 Credits
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Core curriculum: 31 Credits
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Specialized Elective curriculum 21 Credits
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Specialized Electwe curriculum
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Digital Media and Intelligent Creation Program: 21 Credits
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Advertising, Public Relations, and Precision Marketing Program: 21 Credits
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Popular Music Communication and Curation Program: 21 Credits
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The recommended credit requirement for each specialized program is up to 27 credits.
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Free Credit 20 credits
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The courses of program are as listed below.
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0Ty Code Chinese English /Elective) Grades|Semester
2 13 _
COMM1001 |4+# 5 i® Media Writing ] 3 _+ First
Required One
2 13 _
COMM1002 |B 2 & Advertising ] 3 _+ First
o Required One
/,:*\ @ Principles and i
— YA I’Q - =2
+ % COMML003 |#&®’ /3L 22§ 73 Practice for ' 3 1+ First| 31
p) Required One 4
7%_ =3 Photograph
t§ TR B ARz 38 Pop Music in Mass & i3 - B
COMM1004 . ] 3
o Media Required One |Second
Introduction to & i3 - -
COMM1005 |~= M %% . . ] 3
Public Relations | Required One |Second
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COMM1006 |®:% i+ Video Production _
Required One | Second
, Communication & 13 = i
COMM2001 | 453 < _ _ + First
English Required Two
Communication & 13 = i
COMM2002 |18 3432 % _ _ + First
Theories Required Two
03 - -
COMM1007 |37H & Journalism )
Required One | Second
Graduation & i3 s ]
COMMA4001 |2 %47 [ . ] _+ First
Project Required Four
Graduation N3 s -
COMM4002 |2 %47 1 ) ]
Project Required Four | Second
i Reporting and E g = )
COMM2003 |#:3 & iF o ) _+ First
Writing Elective Two
Computer Multi- FEB = )
COMM2004 |7 76 5 4iag #l i+ , , ' + First
media Production | Elective Two
‘ Video Directing el = )
COMM2005 |#AR 2 % iF , i _+ First
and Production Elective Two
Gender & FEB = .
COMM2010 |4 =] ¢ @ 4% . ) _*+ First
E Communication Elective Two
5 ‘ Communication EB = -
— COMM2006 |@3gr= g = 2 )
o | E Research Methods | Elective Two | Second
oL
g_ o i In-Depth , .
oY) = E B =
= | B g | COMM2007 [®A %% %313 [Reporting and '
~8 | o 1 Case Stud Elective Two |Second| % %
C/ - % b2 ase Study # fz.
£ 8 | = Mini-film i = a F i
£ 2| 2 | COMM2008 | B i , , 91
%t; Y production Elective Two | Second N
HECF _—, - i
(] 312 —
= | @ & | COMM2009 |44 % % Media Operation )
2|25 Elective Two |Second
=) é' C . . B
ommunication B = .
& COMM3001 | i 4 4 7222 ;% 4 ' , + First
o) Ethics and Law Elective Three
§ Virtual B = -
COMM3002 |k 52 4 i* , _
Production Elective Three| Second
workplace E g = )
COMM3003 |3 3542 5% , ' + First
experience Elective Three
Overseas EB = .
COMM3004 | # & ¥ , . ' + First
internship Elective Three
) Television EB = .
COMM3005 | 4t & B %+ . ' + First
Production Elective Three




The Survey and

Planning and

Eg = T
COMM3006 |EF.i7 53 &2 447 |Analysis of )
) ) Elective Three| Second
Audience Behavior
Digital Image EB - -
COMM1008 |#ci= g2 i Bl i ) .
Making Elective One |Second
Gender & Hig = )
COMM2010 | %] 87 @ 4%, o ' _+ First
Communication Elective Two
i3 = )
COMM2011 |AI #=4F Al Marketing ) _+ First
Elective Two
Public Relations
el = )
COMM2012 | = B & F12 K vk Planning and )
Elective Two | Second
- Strategy
ol
] , Communication g = ™
al COMM2006 |i@3gFT 3 = i3 '
= Research Methods | Elective Two | Second
= -89 - -
o COMM2009 |4/ § 7% Media Operation '
o Elective Two | Second
o
E: Advertising
(@) ai .
R4 &%~ 5sg 2% |Planning, g = .
Z A | comgoor | 7 '  First
> % i® Strategy and Elective Three
— o\
é' F;é Production. ¥
2] p"—i . . [ did - g ﬁi
LB Communication E g = . 0
o | COMM3001 |@dfiimerza , + First| £#
2 & Ethics and Law Elective Three 21
> g Big Data ) gr
o @ F = .
=5 1 COMM3008 |~ drcds & 4722 i+ Analytics and Its ) + First
Q. F= o Elective Three
S Applications
5 workplace iy = .
al COMM3003 %&%&%ﬁﬁﬁ ) + First
@ experience Elective Three
U%' ) Overseas EB = ]
COMM3004 | # 4 ¥ . . , + First
. internship Elective Three
O
Q ) Television R = .
S COMM3005 | A& p 4l i+ . , + First
Production Elective Three
Eig = T
COMM3009 |4 35 % &£ 4122 @ i¥ |Branding Planning )
Elective Three| Second
The Survey and
EB = T
COMM3006 |FEF. 7 5 3 &2~ 47 |Analysis of )
, , Elective Three| Second
Audience Behavior
Internet
el = T
COMM3010 |42 = 4 &£ 312 ¥ 9% |Marketing ‘
Elective Three| Second
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Mandarin 5
B2 - .
COMMI009 |Rz# i 4 & v 4 |pronunciation and _+ First
) Elective One
oral expression
Discourse of Pop E g - +
COMM1010 |#ci= 3 # ) .
Music Elective One | Second
Gender & ER = ]
COMM2010 |1+-=] e B 3% o ) _+ First
Communication Elective Two
Al Music
iz = )
COMM2013 AT  #%hw 225 %®  |Arrangement and ) _+ First
) Elective Two
Post-Production
Topics of Pop E g = )
COMM2014 |ini7 5 2 & 42 . ) _+ First
Music Elective Two
Advertising and E g = -
COMM2015 |RB 2 % fcd #ipe % o )
Mini-film Score Elective Two | Second
3 = ‘f
COMM2009 |41 7 7% Media Operation ]
Elective Two | Second
CONMSOTT | 46473 ] Radio Management iz = First
AR S K ) 2+ Firs
M and Strategy I Elective Three
Communication E i = )
COMM3001 |i& 3% iGmmesE 2 ) ) + First
Ethics and Law Elective Three
Pop Music
TR B4 & 3e Marketing Ei = .
COMM3012 | _ , + First
QK Planning and Elective Three
Strategy
workplace B = )
COMM3003 |5 34 5% _ , + First
experience Elective Three
Overseas iE 3 = )
COMM3004 |4 *+ 9 % . . , + First
internship Elective Three
. Radio Management H iy = ¥
COMM3013 |} #5547 :g oy Wk 11 .
and Strategy II Elective Three| Second
o Pop Music Concert| i = ™
COMM3014 |7 7 & # % B . '
Curation Elective Three| Second
) Music Video Eig = -
COMMBO15 |7 7% 4 B hfl i . ‘
Creation Elective Three| Second
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